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WHY BOTHERING CITIZEN ENGAGEMENT?

What is pictured here?
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DIFFERENCES IN PERCEPTION

What is pictured here?
Å ?
Å River
Å Bridge
Å People
Å Heritage
Å Urban space
Å Disruptedservice
Å Free time activities



4

WHY PLANNING NEIGHBOURHOODS?
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TRUST ME, IõM AN ENGINEER
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CHANGING TIMES
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POLICY PERSPECTIVES SHAPE CITIES

[slide of Prof. Peter Jones, UCL ðCREATE project]
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ENGINEERING VS. CO-CREATING
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SERVING THE NEEDS

TREATING INDIVIDUALS AS GOVERNANCE FOCUS

PARTNERS participation

CUSTOMERS mobility

management

PASSENGERS transport

operation
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MOVING PASSENGERSFROM A TO B
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TREATING CUSTOMERSWITH IMPROVED SERVICES
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BUILDING PARTNERSHIPS FOR A BETTER CITY
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MANAGING AND INFLUENCING DEMAND

Travel demand is to be influenced based upon sustainability principles , real society 

demands and reasonable economic costs.


